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Executive Summary 

Research Question: What are the experiences, perceptions, and motivations of pedestrians within the 

Christchurch Central City? 

Brief context 

ǒ In the wake of the 2010-2011 Canterbury Earthquake sequence, central Christchurch has changed 

significantly. In the last few years pedestrians and businesses have begun to return to the city 

centre. As such, there is a strong need to conduct an up-to-date analysis on the experiences, 

perceptions, and motivations of the inner-city pedestrian; in order to ensure Christchurch 

continues to grow into a vibrant and people friendly urban environment.  
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Introduction and Context 

Christchurch was significantly damaged following the 2010-2011 Canterbury earthquake sequence, 

leaving the central city desolate. It has taken a long time for the city to recover and this process is still 

occurring. However, new shops are opening regularly and workers have begun to enter the central city 

again. For the immediate years following these earthquakes, the inner-city pedestrian was almost non-

existent, as people's needs and wants such as shopping could be fulfilled in suburban areas, away from the 

inner-city construction.  

The Christchurch City Council (CCC) has not collected any data regarding the inner-city pedestrian since 

2001. This shows a strong need to gain a more recent understanding of pedestrians, particularly due to 

significant changes in the central city post earthquake. To put our research into context, it is important to 

look at the 2001 data and note key statistics. 

ǒ 26.4% of respondents stated shopping was their main reason for being in the central city and 

21.8% were working nearby. 

ǒ Most respondents travelled by car to the city (45.4%), along with busing (27.5%) and walking 

(21.1%). 

ǒ Overall impressions of the city were that it is ópleasantô and óeasy to get aroundô 
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Literature review 

Previous research has shown that an urban environment that is more pedestrian orientated will lead to 

people spending more time and money in an area, than one that has been designed for cars. Zhang (2014) 

suggests there are three requirements to adding human elements to a pedestrian street: security, amenity 

and enjoyment. These factors draw people to a city and improve its image.  

When investigating how people feel and what they think about an urban environment, it is crucial to 

collect data from a pedestrian level (Gehl, 2013). Mehta (2008) looks at walkable urban environments, by 

referring to the physical, social and sensory environmental qualities of the area to determine its overall 

walkability. This plays a key role when it comes to a pedestrianôs sense of place and their overall 

impression of the city, as well as providing health, environmental and economic benefits. Although every 

pedestrian may have different experiences or impressions of the city, our research aims to understand how 

a pedestrianôs experiences in the city may help with its development. While our research is primarily 

focused on the experiences of the inner-city pedestrian, it is important to note that pedestrians share the 

streets of the city with other modes of transportation such 
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Methodology 

Survey methods and design 

At the beginning of our research, the CCC specified their need for us to use a short, 3-4-minute survey to 

collect data on the characteristics of pedestrians within the Christchurch Central City. As such, the initial 

framework for our data collection was decided for us. Before creating our survey, it was necessary for us 

to construct a central research question, which is What are the experiences, perceptions, and motivations 

of pedestrians within the Christchurch Central City? 

Our survey focuses on several key elements of pedestrian visits to the inner-city, including accessibility, 

safety, parking, reasons for visit, duration of visit, and overall impression of the central city. Each of these 

elements relates to at least one of the core components of our central research question. For example, the 

questions on ósafetyô and óaccessibilityô relate to pedestriansô experience within and perception of the 

inner-city; whilst questions on the duration and óreasonsô for pedestrian visits relate to the motivations 

and intentions of pedestrians.  

In order to gather as much data as possible within the time restraints of our survey, we created a set of 

closed questions (as recommended in McGuirk & OôNeill, 2016) with a predominantly quantitative focus; 

with a single open-ended questions in the last part of the survey. As illustrated in Appendix B (Question 

14) most of our closed questions had a continuum of possible responses from 1-5, where 1 is óvery safeô 

and 5 is óvery unsafeô. 

We 
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Data analysis 
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Reasons  

Our research found the three main reasons for being in the city were for óshopping (non-groceries)ô, 

óleisureô, and óworkô. As Figure 3 shows, 22.8% of respondents were in the city to shop, 20.1% were in 

the city for óleisureô and 18.8% were working in the city. There were 10% more females in the city than 

Note: Gender diverse was an option but did not receive any responses

Figure 1: Graph showing age of total respondents 

Figure 2: Graph showing gender of total respondents 
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males, which could explain why the most common reason for respondents being in the city is for 

shopping (non-groceries). As well as this, the retail precinct has recently been updated with the clothing 

retail company H & M, creating a bustling and attractive place to go shopping. óSightseeingô was also a 

popular option, which perhaps includes those people who have come into the city to look at  the 

development and how the construction is progressing.  

 

 

 

 

 

 

 

 

 

 

The most common response to óHow often do you visit the central city?’ was óeveryday or almost 

everydayô with 27.3% selecting this option, and óabout once a monthô followed with 14.5% of 

respondents. óAbout once a weekô, and óabout once a fortnightô were both around 9% which shows that 

over 50% of respondents come into the city at least once a month, with the majority of that 50% coming 

more often. This is an important finding, as it shows that the majority of people surveyed visit the central 

city more regularly. 

 

Travel to and within the city  

The more significant findings in this section consider the question, óHow long do you intend to spend in 

the central city today?’ For this question, the respondents had the option of five categories; ó<  30 

minutesô, ó30 minutes- 1 hourô, ó1 -2 hoursô, ó2 -6 hoursô or ó6 hours +ô.  

Figure 3: Graph showing main reason for being in the Central City 
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The most common response differed across the survey locations. Respondents were most commonly at 

the BNZ Centre, Cathedral Square and Hack Circle sites for ó1-2 hoursô. Respondents at the Terraces 

were in the city for ó2-6 hoursô and those at the Bus Exchange were in the city for 6 hours or more. 46% 

of respondents at the Bus Exchange selected ó6 hours +ô. Perhaps the reason why this was the only site 

which had 6 or more hours as the most common option is due to the amount of people who took the bus 

for work or education purposes. Overall, across all 6 sites, 69% of respondents were in the central city for 

a total of 1-6 hours. This is valuable information as it shows the motivations for people to stay in the 

central city for some time is quite high.  

 

Safety 

Our data analysis showed most pedestrians surveyed perceived the city to be a safe environment. As 

Figure 4 shows, o
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The percentage ratio of óon-streetô to óoff-streetô parking was 56:44 in favour of on-street parking. 67% of 

respondents who had driven into central Christchurch reported having to pay for parking. These results, 

although intriguing, were not overly surprising. As the Christchurch rebuild has progressed over the last 6 

years, greater numbers of people are coming to work, shop, and explore the inner-city; putting a 

significant strain on available parking. Although new parking facilities are being constructed to alleviate 

this problem (Cropp, 2017a), the amount of parking in the city centre has not met the growing demand  

(Cropp, 2017b; Steele, 2017).  

As óon-streetô parking is often more convenient than óoff-streetô parking, it makes sense that a higher 

proportion of pedestrians utilise óon-streetô parking; especially given the number of available óon-streetô 

and óoff-streetô car parks available in Christchurch is relatively similar (Christchurch City Council, 2017). 

Parking costs was something that many pedestrians were unimpressed by and which negatively impacted 

on both their experience within the central city, and their perception of the cityôs overall accessibility.  

As Christchurch experienced a significant decline in regular visitor numbers to the city centre following 

the 2010-2011 Canterbury earthquake sequence (Beaven, Johnston, & Newell, 2012), making the city as 

accessible and attractive as possible is crucially pertinent to the cityôs recovery effort. One way to make 

Christchurch more attractive is to create a unique sense of place (Herzog, 2006) that will make this area 

stand out from the homogenous suburban malls of Riccarton, Hornby, Linwood, and so forth. In 

conjunction with this, increasing parking and reducing the cost of this parking would likely improve 

people's perception of central Christchurch as an accessible destination. This in turn, would motivate 

more visitors to come into the city.  

 

Overall Impression 

To gain a more detailed account of pedestriansô experiences within the inner-city, one of our survey 

questions asked respondents to select up to three words or phrases from the categories in Appendix A to 

describe their overall impression of the city centre. 

We found that pedestrians were generally very positive about their experiences within central 

Christchurch and their overall impression of this area. As Appendix A 
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The general positivity of pedestrians answering this question suggests that despite the long and difficult 

ongoing rebuild (alongside the issues surrounding parking), people were genuinely excited about the 

progress within the city, and thought that overall, Christchurch central is becoming an increasingly 

ócolourful/vibrantô, and ófriendlyô place. What this finding illustrates, is that the governmentôs plan to 

give Christchurch a more ñcompact coreò following the Canterbury earthquakes to achieve a more 

ñvibrant cityò (Canterbury Earthquake Recovery Authority, 2012, p.3) is slowly working. This is 

something that should not only be encouraging for those involved in the immediate rebuild of central 

Christchurch, but also local businesses and Christchurch residents more generally. 

 

Comments  

The survey included one qualitative question: 

Is there anything else you would like to say about your visit to the central city today? 

This question was deliberately broad to encapsulate the general thoughts, opinions, and concerns of 

respondents. Including only one question was due to the time restriction, and generally when people are 

approached on the street to do a survey, answering a number of qualitative questions is less engaging.  

Results show that 41.6% of the total respondents answered this question. The nature of the comments 

varied. The collated comments were categorised into three tones to easily identify the attitude of the 

comment, these are óBestô (35%), óNeutralô (33%), and óImprovementô (32%).    

Comments were also categorised into three broad themes; óTransportô, óProgress and Developmentô, and 

óOverall Impressionô. These again, were broad, with many responses falling into more than one theme. 

The results for each theme are as follows: 

 

ǒ Transport  

Figure 6 looks at the the comments surrounding transport. The majority of responses fell into the 

óimprovementô tone. Parking, cycling, pedestrian zones, The Bus Exchange, 30kph zones, and cycling 

were mentioned. Parking was the most controversial, people said it was too expensive, with suggestions 

for it to be cheaper. The general accessibility of the central city was also raised. The current layout is 

confusing for many, with lack of signage for cyclists and pedestrians, and many streets still being blocked 

off. The Bus Exchange was viewed in a positive light, ñthe [bus] interchange is really goodò.  
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ǒ Progress and Development  

Progress and Development included a variety of both positive and negative responses, as shown in Figure 

7. The comments talk about the development and progress of the buildings, the changing nature of the 

city, and people are looking forward to seeing the city finished. Many people referred to the city 

development being a ñslow processò, and that there are ñstill a number of buildings standing that should 

be demolishedò. Despite comments surrounding the slow progress, there was mention that in terms of the 

development, ñthereôs no rushò, and it is ñslowly coming right, better than going too fast and making 

mistakes...ò. Hist

n s
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One person said that it is ñgoing to be a young person's cityò. This gives the impression that the city is 

m
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Street at different times of day or year. The overall data collected captures a small snapshot of life in the 

central city. The responses are likely to vary depending on the time of the year and day across all 

locations. All data was collected in the month of September, in the beginning of New Zealand spring 

season. This seasonality may have influenced the type of pedestrians within the city, thereby affecting our 

results. Given the short timeline available for our research project however, conducting multiple survey 

expeditions across different seasons was unfeasible. If the survey was carried out quarterly as the seasons 

change, then a more temporal analysis can be conducted.  

  

Our systematic sampling method was not strictly followed. At some locations there were limited numbers 

for people, meaning sampling every third person would have been very time consuming. We found we 

had to return to some locations. It was important to be able to judge the person we were about to survey 

for our own safety. People were more willing to answer our survey if we said that we were from the 

University of Canterbury working with rather than for the CCC. As well as, ñwould you mind answering a 
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Given that monitoring is essential in changing cities to establish what is needed for the urban environment 

(Gehl, 2013), our final recommendation is to create an ongoing survey monitoring program which can 

assess the experiences, perceptions, and motivations of the inner-city pedestrian. This monitoring 

program should be comprised of annual surveys, based on our own, conducted across different locations 

in central Christchurch. This annual monitoring is crucial for the CCC to have an understanding of 

pedestrian perception trends over time to provide the opportunity for new developments catered to those 

using the city.   
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Appendices 

Appendix A: Table of Overall Impressions 

 

Impression  

BNZ 

Centre 

(%) 

Bus 

Exchange 

(%) 

Cashel 

Mall 

(%) 

Cathedral 

Square (%) 

Hack 

Circle 

(%) 

The 

Terraces 

(%) 

Average 

(%) 

Exciting 3.2 11.6 11.1 9.2 15.2 13.3 10.6 

Relaxed 6.3 9.9 12.4 17.6 12.6 17.2 12.7 

Colourful/Vibrant 3.2 11.6 11.8 9.9 13.9 10.9 10.2 

Friendly 6.3 12.4 9.2 16.0 6.0 10.2 10.0 

Pleasant 1.6 9.9 11.1 11.5 9.9 8.6 
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Appendix B: Pedestrian Intercept Survey 2017 

 

Visits to Christchurch Central City Pedestrian Survey  

 

I am from the University of Canterbury and am working on a project with the 

Christchurch City Council doing a survey about pedestrian activity in the Central City. 

Can I ask you a few questions? 

Interviewer: ________________    Station No:_________________ 

Date: __________________    Time:_________________ 

 

REASONS: 

1. What’s your main reason for being in the city today? (Show list A) 

▢  Working here 

▢  Education  

▢  On work related business 

▢  Shopping (non- groceries) 

▢  Grocery shopping 

▢  Eating out or going to bars 

▢  Service visit 

▢  Leisure 

▢  Recreation  

▢  Sightseeing 

▢  Visiting Tourist Attractions  

▢  Other (Please specify) _______ 
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2. How often do you visit the central city? 

▢  Everyday or almost everyday (4-7 times a week)              Go to 3 

▢  More than once a week (2-3 times a week)              Go to 3 

▢  About once a week      Go to 3 

▢  About once a fortnight     Go to 3 

▢  About once a month      Go to 4 

▢  About once every 2 months                Go to 4 

▢  About every 6 months                 Go to 4 

▢  Once a year       Go to 4 

▢  Never        Go to 4 

▢  This is my first time       Go to 4 

 

3. What is your usual reason for being in the central city: (Show List A) 

▢  Working here 

▢  Education  

▢  On work related business 

▢  Shopping (non- groceries) 

▢  Grocery shopping 

▢  Eating out or going to bars 

▢  Service visit 
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▢  Driver of a car 

▢  Passenger in a car 

▢  Motorcycle 

▢  Bus 

▢  Taxi 

▢  Bicycle 

▢  Walk 

▢  Other (Please specify)___________ 

 

5. How long did your journey to the central city take? 

▢  1-5 minutes 

▢  6-10 minutes 

▢  11-15 minutes  

▢  16-20 minutes 

▢  20 minutes + 

 

6. How long do you intend to spend in the central city today? 

▢  < 30 minutes  

▢  30 minutes - 1 hour 

▢  1-2 hours 

▢  2 - 6 hours 

▢  6 hours + 

 

 

7. How easy was it to travel to the city?  

▢  1 = Very easy 

▢  2 = Easy 

▢  3 = Neither easy nor difficult 

▢  4 = Difficult 
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▢  5 = Very difficult 

 

8. How easy was it to travel within the city?  

▢  1 = Very easy 

▢  2 = Easy 

▢  3 = Neither easy nor difficult 

▢  4 = Difficult 

▢  5 = Very difficult 

 

9. Which statement best describes how you feel about walking around the Central City? 

▢  Everything is within easy walking distance 

▢  Most places are within easy walking distance 

▢  Many places are within easy walking distance 

▢  Some places are within easy walking distance 

▢  The central city is too spread out 

 

 

 

 

 

 

 

PARKING: 

10. How easy was it to find a park?  

▢  1 = Very easy 

▢  2 = Easy 

▢  3 = Neither easy nor difficult 

▢  4 = Difficult 
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▢  5 = Very difficult 
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▢  No 

▢  Iôd prefer not to answer   

_____________________________________________________________________ 

DEMOGRAPHICS: 

18. Where do you live? 

▢  Christchurch         

▢  New Zealand        

▢  Other (Please specify)________________   

 

19. What is your age? 

▢  Under 18 years 

▢  18 - 24 years 

▢  25-34 years  

▢  35-49 years 

▢
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Further Contact  

 

Do you consent for the Christchurch City Council to hold your email address for future 

feedback about our services and issues impacting on Chch residents?   

Yes / No 

 

If yes, what is your email address?______________________ 

 

Thank you for your time 

 

 

 

 

 

 

 

 


